
Video Production Tips and Tricks 



How to become a video 

production master

 Equipment

 Planning

 Shooting

 Editing

 Distribution



Video Camera

 Like any purchase be sure to check out 

all of the online reviews. 

○ Camcorderinfo.com is a good place to start.

○ User reviews are helpful as well.

 I suggest buying a camera that uses a 

hard drive rather than tape for recording.

 Buy a camera with a built in microphone



Why hard drive?

 You can copy the file directly to your 

computer and start editing without 

reformatting.

 Hard drives have a much larger 

capacity.

 Most hard drive cameras output video 

files in a format that free editing software 

accepts- ex. Mpeg.





Hardware

 Microphones

 For most shoots a built in microphone with 

be sufficient. 

 Prosumer wireless mics are available for a 

reasonable price for interviews in locations 

with high ambient sound levels. 



Azden WLX-PRO



Hardware

 A tripod is essential for static or panning 

shots.

 Make sure to buy one with a fluid head for 

smooth panning



Davis & Sanford PROVista7518B



Hardware

 Lighting

 In most cases you won’t need it if you shoot 

during the day

 If you need it for shots of closets, basements 

etc. an inexpensive shop light aimed at a 

wall or ceiling will work well.

 For interview shots inside use white foam 

board to reflect light onto subject





Software

 Editing 

 Formating



Editing software

 Both Apple and Microsoft offer free 

video editing software with newer 

operating systems.

 MS- movie maker

 Apple- imovie



Moviemaker



Adobe Premiere 



Planning

 Location

 Shoot outline

 Equipment list



Location

 Where will your video shoot take place?

 Will you need production assistance?

 What time of the day is the site available?

 Permission to shoot at location(s).



Shoot outline

 Create an outline

 List of shots needed.

 Equipment needed for each shot.

 Time required for each shot.



Equipment list

 Create a list of all equipment needed

 Camera

 Lights

 Foam board

 Power cords

 Tripod

 Microphones

 Etc.



Shooting the video

 Now that you have your equipment and 

plan it’s time to shoot the video



Shooting tips and tricks

 Stay calm!

 Filming is a creative process. Feel free to 

experiment with shots.

 If you feel the need for moving shots try to 

avoid excessive camera movement

 Review your shots. Don’t be afraid to take a 

few tries, in most cases you’ll have more 

than enough recording memory.



Editing

 Editing is where you can add pizzazz!

 Titles and text comments

 Transitions

○ Stay away from jarring effects

 Background music

○ There are many sources for free music and 
sound effects on the web

 Voiceover

○ A microphone will be required for voice overs



Editing

 Video editing software can be frustrating 

to use. Search online for tips and be 

sure to use the ‘help’ provided with the 

software.

 Search video hosting sites for editing 

ideas.

 Export your video in a format friendly to 

you video hosting site.



Audio

 Free audio sites

 www.royaltyfreemusic.com

 freeplaymusic.com

 Audio recording

 Audacity



FormatFactory



Distribution

 Now that you have your video it’s time to 

show it to the world. Let’s look at your 

options.



YouTube



Alternatives

 Vimeo

 MySpace Video

 Google Video

 Yahoo Video

○ http://www.squidoo.com/videohosting



Embedding videos

 Once you’ve uploaded you video you 

can either add a text link to it on your 

website or embed it. Embedding is now 

the standard way and it’s really just as 

easy as adding a link *depending on the 

requirements of you hosting software.



Summary

 Make sure you have the proper equipment

 Scout your location and create a shooting 

plan

 Be creative on your shoot

 Look to others for editing ideas

 Choose a video hosting site you’re 

comfortable with *or choose many

 Remember to backup all of your videos 

locally
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